When ordering goods by telephone many companies ask the purchaser for his or her postcode. They then use this to confirm the address of the purchaser by looking up the postcode in a database of codes.

Explain two reasons why companies prefer to buy a database of postcodes rather than to collect the data from the purchasers. 

4 marks
Add your answer here

Many market research firms use questionnaires as a means of gathering raw data for companies about the popularity of their products.

(a) Explain why Information Technology is widely used in market research.

4 marks
(b) Once the data has been collected, it can be used to give the clients information about their products. Explain the difference between the information and data in this context.
4 marks
Add your answers here

A travel firm arranging package holidays in Spain for the 2001 season uses data obtained from a survey of their customers' favourite holiday resorts in 1997. Explain:
a) why the data from 1997 might not be suitable for use to predict the requirements for 2001;

b) what the effect on the company might be if it used the 1997 data.

4 marks

Add your answer here

Information is said to be of good quality if it is accurate, up-to-date and relevant for a particular use.

Using a different example for each one, describe what is meant by each of these three characteristics of good quality information.
6 marks
Add your answer here

